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B&B Marketing

. You have already taken the first
step in marketing your B&B...

. Attending this Conference!

BULLARD
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Marketing Strategy

ldentify your Product
Online Marketing
Traditional Marketing

Media Marketing

BULLARD
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ldentify your Product
What Is the experience?
What is uniqgue?
Does your inn name/logo reflect it?

Timenotmoney s your 'gue:

commodity

BULLARD
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Examples

Hiking
Views
Weddings

Eclectic Déecor

BULLARD

PARTNERS



Online Marketing

The Internet Is your

#1 tool for success

BULLARD
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Website Designs

. Brochure of the 21st Century

. Screen Size and Download Speeds

BULLARD
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Screen Sizes

800x600 or Lower

W 1024x768

m Higher

21%

-
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Source: w2schools.com
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Website Design

. Brochure of the 21st Century

. Screen Size and Download Speeds
. Text and Keywords
. Photography

BULLARD
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Website Design

. Music/Sound

. Navigation - easy and redundant

. Online availability (e.g. Webervations )

. Web Statistics (e.g. Google Analytics)

. Virtua

. Page

Innkeeping as a Profession 2010

(3D) Tours (e.g. Enrich Media)

Popularity
BULLARD
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8 home

M rooms

O specials
O room

M room?2

O room3

W availability
O activities
M breakfast
B about

O directions
O contact
H wine

M video
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Page Popularity

availability
7%

Page Views

specials
9%
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Design Philosophies

Objective Quotes (e.g. Magazines, Newspapers,
Radio, TV, TripAdvisor.com)

Post Ratings (e.g. AAA, Mobil, SR, Unigue Inns)
Simplify your life (5 phone call standard)

3 year life - minor improvements every 6 months

BULLARD
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How to Pick a Designer

. Referrals

. Portfolio

. Photography

. Cost for updates, e.g. specials

. Search Engine Optimization

BULLARD
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Design vs. Volume

Conversion
Versus

Quantity

BULLARD

Innkeeping as a Profession 2010 PARTNERS



Internet Visitors

. Bed & Breakfast directories

. Utilize 100% of the directory

(e.g. specials, photos, newsletters, links)

BULLARD
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B&B Directory Top 10

Minimum Annual
Rank Bed and Breakfast Guide Price w/Link

bbonline.com
' bedandbreakfast.com

) bbexplorer.com

lanierbb.com

ibbp.com

5 bnblist.com INNTELLIGENT
EDITORS'
CHOICE

virtualcities. com
8 bnbfinder.com
9 jloveinns.com

innsite.com

http://www.inntelligent.com/learning  -guide -ranking -report.html BU LARD
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Internet Visitors

National, State, Regional Associations
(e.g. cabbi.com, selectregistry.com, ptreyes.com)

Chambers of Commerce, Visitor Bureaus

Complementary Businesses
(e.g. Spas, Restaurants, Wineries, Shops)

Popular Activities

Search Engines

BULLARD
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Internet Visitors

70%+ Google

BULLARD
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